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ALLGEMEIN

Farbe




FARBEN

GRUNDFARBEN

Orange

4c Euroskala
0C-40M-100Y-0S

Pantone
130 U

HKS
HKS 6

Webfarben
# F5A300

Schwarz

4c Euroskala
OC-OM-0Y-100S

Pantone
Black 6 U

HKS
Schwarz

Webfarben
000000
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FARBEN

GRUNDTONE

80 % Orange

60 % Orange

40 % Orange

20 % Orange

80 % Schwarz

60 % Schwarz

40 % Schwarz

20 % Schwarz
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ALLGEMEIN

Typo




TYPO, ALLGEMEIN

NEWS GOTHIC MT REGULAR
Die Typo lauft in einer Schriftbreite von 90 %. Und wird als Regular MT angewendet.

Um bestimmte Woérter hervorzuheben kann mit einem Space
von 30 gearbeitet werden.

NEWS GOTHIC MT BOLD

Die Head- und Sublines laufen in einer Schriftbreite von 90 % und -4 Space. Sie werden
als Bold angewendet.

Um bestimmte Worter hervorzuheben kann mit einem Space
von 30 gearbeitet werden ODER ZUSATZLICH MIT VERSAL-
BUCHSTABEN GEARBEITET WERDEN.

Die Typo wird nur in gerader Schreibweise angewendet.
Die kursive Typo der MT News Gothic kommt NICHT zum
Einsatz.
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TYPO

NEWS GOTHIC MT REGULAR

ABCDEFGHIJKLMNOPQRSTUVYWXYZ
1234567890

Bei einer Versalhohe von 9 pt. wird ein
Zeilenabstand von 12 pt. eingehalten

Bei einer Versalhohe von 10 pt. wird ein
Zeilenabstand von 14 pt. eingehalten.

Bei einer Versalhohe von 12 pt. wird ein
Zeilenabstand von 16 pt. eingehalten.

Bei einer Versalhohe von 14 pt. wird ein
Zeilenabstand von 18 pt. eingehalten.

Bei einer Versalhéhe von 16 pt. wird ein
Zeilenabstand von 20 pt. eingehalten.

Bei einer Versalhéhe von 18 pt. wird ein
Zeilenabstand von 22 pt. eingehalten.

Bei einer Versalhohe von 20 pt. wird ein
Zeilenabstand von 24 pt. eingehalten.

Bei einer Versalhdhe von 22 pt. wird ein
Zeilenabstand von 26 pt. eingehalten.
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TYPO

NEWS GOTHIC MT BOLD

ABCDEFGHIJKLMNOPQRSTUVYWXYZ
1234567890

Bei einer Versalhohe von 9 pt. wird ein
Zeilenabstand von 12 pt. eingehalten.

Bei einer Versalhohe von 10 pt. wird ein
Zeilenabstand von 14 pt. eingehalten.

Bei einer Versalhohe von 12 pt. wird ein
Zeilenabstand von 16 pt. eingehalten.

Bei einer Versalhohe von 14 pt. wird ein
Zeilenabstand von 18 pt. eingehalten.

Bei einer Versalhohe von 16 pt. wird ein
Zeilenabstand von 20 pt. eingehalten.

Bei einer Versalhohe von 18 pt. wird ein
Zeilenabstand von 22 pt. eingehalten.

Bei einer Versalhohe von 20 pt. wird ein
Zeilenabstand von 24 pt. eingehalten.

Bei einer Versalhohe von 22 pt. wird ein
Zeilenabstand von 26 pt. eingehalten.
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TYPO ANWENDUNG

ALLTAGLICHER GEBRAUCH

Als BRIEFVERKEHRSCHRIFT fir den alltéglichen Gebrauch wird die MT News
Gothic in normaler Schreibweise eingesetzt ohne die Schrift zu verschmalern oder zu
»Spacen”.

Als Schrift fir ELEKTONISCHE MEDIEN sollte die Verdana eingesetzt werden, da
sie als Systemschrift auf allen gangigen PC's zur Verfligung steht.

Die in dem Manual angewendeten Typoangaben beziehen sich auf Macintosh-Rechner,
die PC Fassung der MT News Gothic kann leichte Abweichungen haben.
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SCHREIBWEISEN




SCHREIBWEISEN
BRIEFE, PRESSEMITTEILUNGEN, UMSCHLAGE
das Wort Straf3e bei ,brunnenstra3e” wird moglichst ausgeschrieben

und nicht als ,str.” abgekdirzt

die internen Adressdaten von foodwatch e.v., wie z.B. Impressum oder
Kontodaten werden in kleiner Schreibweise geschrieben

Telefon- und Faxnummern werden grundséatzlich von hinten in zweier Schritten
geschrieben ,fon +49(0)30/24 04 76-0°

die Vorwahl- und Telefonnummer werden durch ein ,,/“ getrennt,
die Durchwahlnummer durch ein ,,-“

,konto® wird ausgeschrieben
,bl1z* abgekirzt

die Kontonummer und Bankleitzahlziffern werden von vorn in dreier
Schritten geschrieben ,,100 500 00*

allgemein gilt, Worte wie z.B. Stra3e, Kontonummer oder Nummer, sollten
ausgeschrieben werden

auf Doppelpunkte wird moglichst verzichtet
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BASISLOGO

Anwendung
Farben




LOGO

BASISLOGO

©
watch®

Das Basislogo besteht grundsatzlich aus 2 Farben

,food" und das Innere des Apfels aus Orange
,watch“ und die Kontur sowie der Kreis um den Apfel aus Schwarz

Anwendung des Basislogos

Das Innere des Apfel ist immer Orange geflllt

das Logo steht idealerweise auf weiBem Untergrund,

sollte dies nicht der Fall sein, so ist ein Tonwert bis max. 40 % zu wéahlen
die Versalhdhe sollte 4,5 mm madglichst nicht unterschreiten

watch” ¢
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LOGO

BASISLOGO

100 wateh®

Anwendung auf orangem Hintergrund

,food“ in weiB3er Schrift mit schwarzer Outline, ,watch” schwarz

der Apfel orientiert sich immer am ,food“, in diesem Fall weil3er Grund
mit schwarzer Kontur

Hintergrund des Apfels ist immer der Gesamthintergrund,

in diesem Fall orange

fooduae®

Anwendung auf schwarzem Hintergrund

,food“ in oranger Schrift, ,watch” in schwarz mit weiBer Outline

der Apfel orientiert sich immer am ,food“, in diesem Fall oranger Grund
mit weil3er Kontur

Hintergrund des Apfels ist immer der Gesamthintergrund,

in diesem Fall schwarz

watch manual 15



4 mm

LOGO AUF HOCHFORMATIGEM DIN A4

>

mm mm

BASISLOGO ANWENDUNG

Als Kopf auf einer Din A 4 Seite oder einer 210 mm breiten Drucksache

Die Buchstabenbreite ergibt den Abstand vom linken und rechten Rand.
In vorliegendem Fall 8 mm.

Der Abstand von der Spitze des Apfelkreises betragt halbe Buchstabenbreite,
in diesem Fall 4 mm.
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LOGO

SCHWARZ / WEISS

Toodwateh®

,food" und das Innere des Apfel bzw. des Kreises sind weif3
,watch“ und die Kontur von ,food“ sind Schwarz

Anwendung

das Logo steht idealerweise auf weiBem Untergrund,
sollte dies nicht der Fall sein, so ist ein Tonwert bis max. 60 % zu wahlen
die Versalhdhe sollte 4,5 mm madglichst nicht unterschreiten

o wateh™ #5m
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LOGO

SCHWARZ / WEISS

foodir: i ®

Anwendung auf schwarzem Hintergrund

,food“ weif3 auf schwarz, entsprechend der Apfel weif3 auf schwarzem Fond
,watch” erhalt eine wei3e Kontur, innen schwarz
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LOGO MIT CLAIM

Anwendung
Farben




LOGO

LOGO MIT CLAIM

©
watch®

die essensretter

Das Logo mit Claim besteht grundséatzlich aus 2 Farben

,food“ und das Innere des Apfels aus Orange

,watch“ und die Kontur sowie der Kreis um den Apfel aus Schwarz

,die essensretter aus Schwarz

Typo: , die essensretter” News Gothic cond. bold in kleiner Schriebweise

Anwendung des Logos mit Claim

Das Innere des Apfel ist Orange gefiillt und orientiert sich damit immer
an der Farbe von ,food"

das Logo steht idealerweise auf weiBem Untergrund,

sollte dies nicht der Fall sein, so ist ein Tonwert bis max. 40 % zu wahlen
die Versalhdhe sollte 4,5 mm maoglichst nicht unterschreiten

watch™

die essensretter
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LOGO

LOGO MIT CLAIM

{00 wateh®

die essensretter

Anwendung auf orangem Hintergrund

,food" in weiBBer Schrift mit schwarzer Outline, ,, watch® schwarz

,die essenretter” ebenfalls schwarz

der Apfel orientiert sich immer am ,food”, in diesem Fall weil3er Grund
mit schwarzer Kontur

Hintergrund des Apfelkreises ist immer der Gesamthintergrund,

in diesem Fall orange

fooduaE®

die essensretter

Anwendung auf schwarzem Hintergrund

,food" in oranger Schrift, ,watch“ in schwarz mit wei3er Outline

der Apfel orientiert sich immer am ,food", in diesem Fall oranger Grund
mit weil3er Kontur

Hintergrund des Apfelkreises ist immer der Gesamthintergrund,

in diesem Fall schwarz

,die essensretter” in Weif3
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4 mm

die essensretter

mm

LOGO AUF HOCHFORMATIGEM DIN A4

LOGO MIT CLAIM IN ANWENDUNG

Als Kopf auf einer Din A 4 Seite oder einer 210 mm breiten Drucksache

Die Buchstabenbreite ergibt den Abstand vom linken und rechten Rand.
In vorliegendem Fall 8 mm.

Der Abstand von der Spitze des Apfelkreises betragt halbe Buchstabenbreite,
in diesem Fall 4 mm.
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LOGO

SCHWARZ / WEISS

Toodwateh®

die essensretter

,food" und das Innere des Apfel bzw. des Kreises sind weif3
,watch“ und die Kontur von ,food“ sind schwarz
,die essensretter” sind ebenfalls schwarz

Anwendung

das Logo steht idealerweise auf weiBem Untergrund,
sollte dies nicht der Fall sein, so ist ein Tonwert bis max. 60 % zu wahlen
die Versalhdhe sollte 4,5 mm maoglichst nicht unterschreiten

U watch®

die essensretter
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LOGO

SCHWARZ / WEISS

foodir: i ®

die essensretter

Anwendung auf schwarzem Hintergrund

,food“ weif3 auf schwarz, entsprechend der Apfel weif3 auf schwarzem Fond
,watch“ erhalt eine wei3e Kontur, innen schwarz
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GESCHAFTSPAPIERE
(INFOPOST)

Umschlage
Briefbogen
Folgebogen
Visitenkarten




GESCHAFTSPAPIERE

UMSCHLAG, LANG DIN

20 mm 65 mm
A -

waich®

10,5 mm

runnenstraBe 181 - TOI19 berlin - germany 2 mm
15 mm
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GESCHAFTSPAPIERE

UMSCHLAG, DIN A4

20 mm 65 mm
A -

watch®

10,5 mm

runnenstraBe 181 - 10119 berlin - germany 2 mm
15 mm
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GESCHAFTSPAPIERE

LOGOGROSSE UND STAND AUF
BRIEFBOGEN, FOLGEBOGEN, KURZMITTEILUNG

A

Y
A
/
A
 J

110 mm 85 mm 15 mm
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10 mm
-« > <€ -t | o
110 mm 85 mm 15 mm
-
N J
News Gothic MT
P> VH 7pt
20 mm ZAB 13 pt
Space 20
Blocksatz
‘Aif_qodwatch e.v. * brunnenstraBe 181 - 10119 berlin - germany - vereinsregister vr 21908 nz - geschaftsfihrer dr. thilo bode
5 www.foodwatch.de - service@foodwatch.de - mitglieder-hotline +49(0)30/28 44 52 96 - info-hotline +49(0)30/28 09 39 95
mm
fax +49(0)30/28 09 39 95 - spendenkonto + foodwatch e.v. - gls gemeinschaftsbank - kontonummer 104 246 400 - blz 430 609 67
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mm




©
watch®

57 mm

15 mm

An

puredesign.

Frau Annette Klusmann
Saarbricker StralBe 14
10405 Berlin

28 mm 110 mm

Typo
Kopfzeile News Gothis MT bold, 10pt., ZAB 14pt.
Copy News Gothis MT regular, 10pt., ZAB 14pt.

Berlin, 00. Marz 2006

Falzmarke

Belegexemlar der foodwatch-Nachrichten

Sehr geehrte Damen und Herren,

Textfeld max. 133 mm
It makes your dummy copy a bit longer, so it will fit into long copy ads as well.Very best. Guido.
Guido, Bob here. A nice idea adding your copy to ours, and we agree that the copy needs to be a bit longer. To
that end, how about adding something from|Oscar Wilde? How about "l always of the new dummy copy. This
could create the desire to switch to brochure designers, which travel with my diary. It"s important to have
something sensational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
'Those art directors creating ads with short copys will probably never read the end of the new dummy copyrcd.
This could create the desire to switch to brochure designers, which could, in the long run, mean the end of
print advertising. Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the new
dummy copy. This could create the desire tg switch to brochure designers, which could, in the long run, mean
the end of print advertising.

Dear Bob Michael, haven't received a message from you yet. Are you sure that you want to end your dummy

copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob here. A nice idea

adding your copy to ours, and we agree that| the copy needs to be a bit longer. To that end, how about adding

it something from-Oscar Wilde? How-about “l-atways-travet with my -diary.-It'"s important to have-something sen=---------
sational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.

Those art directors creating ads with short copys will probably never read the end

Vielen Dank fur die gute Zusammenarbeit

A

Textfeld max. 167 mm

foodwatch e.v. - brunnenstraBe 181 - 10119 berlin - germany - vereinsregister vr 21908 nz - geschéaftsfihrer dr. thilo bode
www.foodwatch.de - service@foodwatch.de - mitglieder-hotline +49(0)30/28 44 52 96 - info-hotline +49(0)30/28 09 39 95

fax +49(0)30/28 09 39 95 - spendenkonto - foodwatch e.v. -+ gls gemeinschaftsbank - kontonummer 104 246 400 - blz 430 609 67
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©
watch®

An

puredesign.

Frau Annette Klusmann
Saarbricker StraRe 14
10405 Berlin

Berlin, 00. Marz 2006

Belegexemlar der foodwatch-Nachrichten
Sehr geehrte Damen und Herren,

It makes your dummy copy a bit longer, so it will fit into long copy ads as well.Very best. Guido.

Guido, Bob here. A nice idea adding your copy to ours, and we agree that the copy needs to be a bit longer. To
that end, how about adding something from Oscar Wilde? How about "l always of the new dummy copy. This
could create the desire to switch to brochure designers, which travel with my diary. It"s important to have
something sensational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end of the new dummy copy.
This could create the desire to switch to brochure designers, which could, in the long run, mean the end of
print advertising. Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the new
dummy copy. This could create the desire to switch to brochure designers, which could, in the long run, mean
the end of print advertising.

Dear Bob Michael, haven't received a message from you yet. Are you sure that you want to end your dummy
copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob here. A nice idea
adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how about adding
something from Oscar Wilde? How about "l always travel with my diary. It"s important to have something sen-
sational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end

Vielen Dank flir die gute Zusammenarbeit

foodwatch e.v. - brunnenstraBe 181 - 10119 berlin - germany - vereinsregister vr 21908 nz - geschéaftsfihrer dr. thilo bode
www.foodwatch.de - service@foodwatch.de - mitglieder-hotline +49(0)30/28 44 52 96 - info-hotline +49(0)30/28 09 39 95

fax +49(0)30/28 09 39 95 - spendenkonto - foodwatch e.v. - gls gemeinschaftsbank - kontonummer 104 246 400 - blz 430 609 67
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A

110 mm

FOLGEBOGEN

\/

y
A
Y

85 mm 15 mm
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Falzmarke

Falzmarke

54 mm wa'ch

[t makes your dummy copy a bit longer, so |v will fit into Tong copy ads as well.Very best. Guido. Bob here. A
nice idea adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how
about adding something from Oscar Wilde? How about "l always of the new dummy copy. This could create the
desire to switch to brochure designers, which travel with my diary. Its important to have something sensatio-
nal to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end of the new dummy copy.
This could create the desire to switch to brochure designers, which could, in the long run, mean the end of
print advertising. Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the
dummy- eopy-longer-These art directors €reating-ads with short copys-will probably- never read-the-end-of-the -
new dummy copy. This could create the desire to switch to brochure designers, which could, in the long run,
mean the end of print advertising.

Dear Bob Michael, haven't received a message from you yet. Are you sure that you want to end your dummy
copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob here. A nice idea
adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how about adding
something from Oscar Wilde? How about "l always travel with my diary. Its important to have something sen-
sational to read on the train." Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about
making the dummy copy longer. Those art directors creating ads with short copys will probably never read the
end something from Oscar Wilde? How about "l always travel with my diary. It"s important to have something
sensational to read on the train." Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about
making the dummy copy longer. Those art directors creating ads with short copys will probably never read the
end

It makes your dummy copy a bit longer, so it will fit into long copy ads as well.Very best. Guido.

Guido, Bob here. A nice idea adding your copy to ours, and we agree that the copy needs to be a bit longer. To
that end, how about adding something from Oscar Wilde? How about "l always of the new dummy copy. This
could create the desire to switch to brochure designers, which travel with my diary. It"‘s important to have
something sensational to read on the train."

'Those art directors creating ads with short copys will probably never read the end of the new dummy copy.
This could create the desire to switch to brochure designers, which could, in the long run, mean the end of
print advertising.

Dear Bob Michael, haven't received a message from you yet. Are you sure that you want to end your dummy
copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob here. A nice idea
adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how about adding
something from Oscar Wilde? How about "l always travel with my diary. Its important to have something sen-
sational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end Yours truly,
Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy of the new dummy copy.
This could create the desire to switch to brochure designers, which

220

Textfeld
max.

mm

el
-

Textfeld max. 167 mm
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©
watch®

It makes your dummy copy a bit longer, so it will fit into long copy ads as well.Very best. Guido. Bob here. A
nice idea adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how
about adding something from Oscar Wilde? How about "l always of the new dummy copy. This could create the
desire to switch to brochure designers, which travel with my diary. Its important to have something sensatio-
nal to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end of the new dummy copy.
This could create the desire to switch to brochure designers, which could, in the long run, mean the end of
print advertising. Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the
dummy copy longer. Those art directors creating ads with short copys will probably never read the end of the
new dummy copy. This could create the desire to switch to brochure designers, which could, in the long run,
mean the end of print advertising.

Dear Bob Michael, haven't received a message from you yet. Are you sure that you want to end your dummy
copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob here. A nice idea
adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how about adding
something from Oscar Wilde? How about "l always travel with my diary. Its important to have something sen-
sational to read on the train." Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about
making the dummy copy longer. Those art directors creating ads with short copys will probably never read the
end something from Oscar Wilde? How about "l always travel with my diary. It"s important to have something
sensational to read on the train." Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about
making the dummy copy longer. Those art directors creating ads with short copys will probably never read the
end

It makes your dummy copy a bit longer, so it will fit into long copy ads as well.Very best. Guido.

Guido, Bob here. A nice idea adding your copy to ours, and we agree that the copy needs to be a bit longer. To
that end, how about adding something from Oscar Wilde? How about "l always of the new dummy copy. This
could create the desire to switch to brochure designers, which travel with my diary. It"‘s important to have
something sensational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end of the new dummy copy.
This could create the desire to switch to brochure designers, which could, in the long run, mean the end of
print advertising.

Dear Bob Michael, haven't received a message from you yet. Are you sure that you want to end your dummy
copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob here. A nice idea
adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how about adding
something from Oscar Wilde? How about "l always travel with my diary. Its important to have something sen-
sational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end Yours truly,
Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy of the new dummy copy.
This could create the desire to switch to brochure designers, which
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VISITENKARTEN

funktion T i i W

|
|
|
|
|
|
|
1
|
|
|
|
|
|
|
|
|
|
!
|
3lbrunnenstraBe 181 - 10119 berlin - germany

:ﬁon +49(0)30/24 24 76-19 - fax +49(0)30/24 24 76-26

L jWWW._fQQdWatQ h.de_-_vaorna msﬁjlzichna me@foodwatch.de _ ___
! mm

1
1
1
|
:3 18 mm
1
1
I
1

Format 85 x 50 mm

Name und Funktion
News Gothic MT bold, 7pt, ZAB 11 pt., Space 20
Kleinschreibweise

Adresse
News Gothic MT regular, 7pt, ZAB 11 pt., Space 20
Kleinschreibweise

watch®

funktion

brunnenstraBe 181 - 10119 berlin - germany
fon +49(0)30/24 24 76-19 - fax +49(0)30/24 24 76-26
www.foodwatch.de - vorname.nachname@foodwatch.de
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GESCHAFTSPAPIERE
MIT CLAIM (INFOPOST)

Briefbogen
Folgebogen
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¢10 mm
-« > <€ -t | o
110 mm 85 mm 15 mm
-
N J
News Gothic MT
< > (Mac)
20 mm VH 7pt
ZAB 13 pt
Space 20
Blocksatz
‘Aif_qodwatch e.v. * brunnenstraBe 181 - 10119 berlin - germany - vereinsregister vr 21908 nz - geschaftsfihrer dr. thilo bode
5 www.foodwatch.de - service@foodwatch.de - mitglieder-hotline +49(0)30/28 44 52 96 - info-hotline +49(0)30/28 09 39 95
mm
fax +49(0)30/28 09 39 95 - spendenkonto + foodwatch e.v. - gls gemeinschaftsbank - kontonummer 104 246 400 - blz 430 609 67
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©
watch®

die essensretter

57 mm

15 mm

An

puredesign.

Frau Annette Klusmann
Saarbricker StralBe 14
10405 Berlin

28 mm 110 mm

Typo
Kopfzeile News Gothis MT bold, 10pt., ZAB 14pt.
Copy News Gothis MT regular, 10pt., ZAB 14pt.

Berlin, 00. Marz 2006

Falzmarke

Belegexemlar der foodwatch-Nachrichten

Sehr geehrte Damen und Herren,

Textfeld max. 133 mm
It makes your dummy copy a bit longer, so it will fit into long copy ads as well.Very best. Guido.
Guido, Bob here. A nice idea adding your copy to ours, and we agree that the copy needs to be a bit longer. To
that end, how about adding something from|Oscar Wilde? How about "l always of the new dummy copy. This
could create the desire to switch to brochure designers, which travel with my diary. It"s important to have
something sensational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
'Those art directors creating ads with short copys will probably never read the end of the new dummy copyrcd.
This could create the desire to switch to brochure designers, which could, in the long run, mean the end of
print advertising. Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the new
dummy copy. This could create the desire tg switch to brochure designers, which could, in the long run, mean
the end of print advertising.

Dear Bob Michael, haven't received a message from you yet. Are you sure that you want to end your dummy

copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob here. A nice idea

adding your copy to ours, and we agree that| the copy needs to be a bit longer. To that end, how about adding

it something from-Oscar Wilde? How-about “l-atways-travet with my -diary.-It'"s important to have-something sen=---------
sational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.

Those art directors creating ads with short copys will probably never read the end

Vielen Dank fur die gute Zusammenarbeit
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die essensretter

An

puredesign.

Frau Annette Klusmann
Saarbricker StraRe 14
10405 Berlin

Berlin, 00. Marz 2006

Belegexemlar der foodwatch-Nachrichten
Sehr geehrte Damen und Herren,

It makes your dummy copy a bit longer, so it will fit into long copy ads as well.Very best. Guido.

Guido, Bob here. A nice idea adding your copy to ours, and we agree that the copy needs to be a bit longer. To
that end, how about adding something from Oscar Wilde? How about "l always of the new dummy copy. This
could create the desire to switch to brochure designers, which travel with my diary. It"s important to have
something sensational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end of the new dummy copy.
This could create the desire to switch to brochure designers, which could, in the long run, mean the end of
print advertising. Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the new
dummy copy. This could create the desire to switch to brochure designers, which could, in the long run, mean
the end of print advertising.

Dear Bob Michael, haven't received a message from you yet. Are you sure that you want to end your dummy
copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob here. A nice idea
adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how about adding
something from Oscar Wilde? How about "l always travel with my diary. It"s important to have something sen-
sational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end

Vielen Dank flir die gute Zusammenarbeit
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[t makes your dummy copy a bit longer, so |v will fit into Tong copy ads as well.Very best. Guido. Bob here. A
nice idea adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how
about adding something from Oscar Wilde? How about "l always of the new dummy copy. This could create the
desire to switch to brochure designers, which travel with my diary. Its important to have something sensatio-
nal to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end of the new dummy copy.
This could create the desire to switch to brochure designers, which could, in the long run, mean the end of
print advertising. Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the
dummy- eopy-longer-These art directors €reating-ads with short copys-will probably- never read-the-end-of-the -
new dummy copy. This could create the desire to switch to brochure designers, which could, in the long run,
mean the end of print advertising.

Dear Bob Michael, haven't received a message from you yet. Are you sure that you want to end your dummy
copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob here. A nice idea
adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how about adding
something from Oscar Wilde? How about "l always travel with my diary. Its important to have something sen-
sational to read on the train." Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about
making the dummy copy longer. Those art directors creating ads with short copys will probably never read the
end something from Oscar Wilde? How about "l always travel with my diary. It"s important to have something
sensational to read on the train." Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about
making the dummy copy longer. Those art directors creating ads with short copys will probably never read the
end

It makes your dummy copy a bit longer, so it will fit into long copy ads as well.Very best. Guido.

Guido, Bob here. A nice idea adding your copy to ours, and we agree that the copy needs to be a bit longer. To
that end, how about adding something from Oscar Wilde? How about "l always of the new dummy copy. This
could create the desire to switch to brochure designers, which travel with my diary. It"‘s important to have
something sensational to read on the train."

'Those art directors creating ads with short copys will probably never read the end of the new dummy copy.
This could create the desire to switch to brochure designers, which could, in the long run, mean the end of
print advertising.

Dear Bob Michael, haven't received a message from you yet. Are you sure that you want to end your dummy
copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob here. A nice idea
adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how about adding
something from Oscar Wilde? How about "l always travel with my diary. Its important to have something sen-
sational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end Yours truly,
Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy of the new dummy copy.
This could create the desire to switch to brochure designers, which
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It makes your dummy copy a bit longer, so it will fit into long copy ads as well.Very best. Guido. Bob here. A
nice idea adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how
about adding something from Oscar Wilde? How about "l always of the new dummy copy. This could create the
desire to switch to brochure designers, which travel with my diary. Its important to have something sensatio-
nal to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end of the new dummy copy.
This could create the desire to switch to brochure designers, which could, in the long run, mean the end of
print advertising. Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the
dummy copy longer. Those art directors creating ads with short copys will probably never read the end of the
new dummy copy. This could create the desire to switch to brochure designers, which could, in the long run,
mean the end of print advertising.

Dear Bob Michael, haven't received a message from you yet. Are you sure that you want to end your dummy
copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob here. A nice idea
adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how about adding
something from Oscar Wilde? How about "l always travel with my diary. Its important to have something sen-
sational to read on the train." Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about
making the dummy copy longer. Those art directors creating ads with short copys will probably never read the
end something from Oscar Wilde? How about "l always travel with my diary. It"s important to have something
sensational to read on the train." Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about
making the dummy copy longer. Those art directors creating ads with short copys will probably never read the
end

It makes your dummy copy a bit longer, so it will fit into long copy ads as well.Very best. Guido.

Guido, Bob here. A nice idea adding your copy to ours, and we agree that the copy needs to be a bit longer. To
that end, how about adding something from Oscar Wilde? How about "l always of the new dummy copy. This
could create the desire to switch to brochure designers, which travel with my diary. It"‘s important to have
something sensational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end of the new dummy copy.
This could create the desire to switch to brochure designers, which could, in the long run, mean the end of
print advertising.

Dear Bob Michael, haven't received a message from you yet. Are you sure that you want to end your dummy
copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob here. A nice idea
adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how about adding
something from Oscar Wilde? How about "l always travel with my diary. Its important to have something sen-
sational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end Yours truly,
Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy of the new dummy copy.
This could create the desire to switch to brochure designers, which
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Anrede News Gothis MT bold, 12 pt., ZAB 16pt.
Copy News Gothis MT regular, 12 pt., ZAB 16pt.

28 mm
firma/organisation

seiten inkl. deckblatt datum

betreff

Dear Bob Michael,

haven't received a message from you yet. Are you sure that you want to end your dummy
copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob
here. A nice idea adding your copy to ours, and we agree that the copy needs to be a bit
longer. To that end, how about adding something from Oscar Wilde? How about "l always
traYours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the
dummy copy longer. Those art directors creating ads with short copys will probably never
read the end

It makes your dummy copy a bit longer, so it will fit into long copy ads as well.Very best.
Guido. Guido, Bob here. A nice idea adding your copy to ours, and we agree that the copy
needs to be a bit longer. To that end, how about adding something from Oscar Wilde? How
designers, which travel with my diary. It"s important to have something sensational to read
on the train."

m Oscar Wilde? How about "l always travel with my diary. It"s important to have something
sensational to read on the train."Guido. Guido, Bob here. A nice idea adding your copy to
ours, and we agree that the copy

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the
dummy copy longer. Those art directors creating ads with short copys will probably never
read the end Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt to bro-
chure designers, which never read the end Yours truly, Bob.Bob'n'Michael, | had a bad, bad
night. | was in doubt to brochure designers, which

m Oscar Wilde? How about "l always travel with my diary. It"s important to have something
sensational to read on the train."Guido. Guido, Bob here. A nice idea adding your copy to
m Oscar Wilde? How about "l always travel with my diary. It"s important to have something
ours, and we agree that the copy
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Dear Bob Michael,

haven't received a message from you yet. Are you sure that you want to end your dummy
copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob
here. A nice idea adding your copy to ours, and we agree that the copy needs to be a bit
longer. To that end, how about adding something from Oscar Wilde? How about "l always
traYours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the
dummy copy longer. Those art directors creating ads with short copys will probably never
read the end

It makes your dummy copy a bit longer, so it will fit into long copy ads as well.Very best.
Guido. Guido, Bob here. A nice idea adding your copy to ours, and we agree that the copy
needs to be a bit longer. To that end, how about adding something from Oscar Wilde? How
designers, which travel with my diary. It"s important to have something sensational to read
on the train."

m Oscar Wilde? How about "l always travel with my diary. It"s important to have something
sensational to read on the train."Guido. Guido, Bob here. A nice idea adding your copy to
ours, and we agree that the copy

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the
dummy copy longer. Those art directors creating ads with short copys will probably never
read the end Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt to bro-
chure designers, which never read the end Yours truly, Bob.Bob'n'Michael, | had a bad, bad
night. | was in doubt to brochure designers, which

m Oscar Wilde? How about "l always travel with my diary. It"s important to have something

sensational to read on the train."Guido. Guido, Bob here. A nice idea adding your copy to
ours, and we agree that the copy
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News Gothic MT (Mac)
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Space 20
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Guido, Bob here. A nice idea adding your copy to ours, and we agree that the copy needs to be a bit longer.
To that end, how about adding

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end of the new dummy copy.
This could create the desire to switch to brochure designers, which could, in the long run, mean the end of
print advertising.

Dear Bob Michael, haven't received a message from you yet. Are you sure that you want to end your dummy
copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob here. A nice idea
adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how about adding
something from Oscar Wilde? How about "l always travel with my diary. It"s important to have something
senYours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy lon-
ger. Those art directors creating ads with short copys will probably never read the end

It makes your dummy copy a bit longer, so it will fit into long copy ads as well.Very best. Guido. Guido, Bob

how about adding something from Oscar Wilde? How about "l always of the new dummy copy. This could crea- fexele
te the desire to switch to brochure designers, which travel with my diary. It“s important to have something sen-| “*°/™"
sational to read on the train." It makes your dummy copy a bit longer, so it will fit into long copy ads as to be a
bit longer. To that end, how about adding something from Oscar Wilde? How about "l always of the new
dummy copy. This could create the desire to switch to brochure designers, which travel with my diary. Its
important to have something sensational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end of the new dummy copy.
This could create the desire to switch to brochure designers, which could, in the long run, mean the end of
print advertising.Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the
dummy copy longer. Those art directors creating ads with short copys will probably never read the end of the
new dummy copy. This could create the desire to switch to brochure designers, which could, in the long run,
mean the end of print advertising.

Dear Bob Michael, haven't received a message from you yet. Are you sure that you want to end your dummy
copy with a fax written by me? Waiting for your final words, Guido. Dear Bob Guido, Bob here. A nice idea
adding your copy to ours, and we agree that the copy needs to be a bit longer. To that end, how about adding
something from Oscar Wilde? How about "I always travel with my diary. It"“s important to have something sen-
sational to read on the train."

Yours truly, Bob.Bob'n'Michael, | had a bad, bad night. | was in doubt about making the dummy copy longer.
Those art directors creating ads with short copys will probably never read the end Yours truly, something from
Oscar Wilde? How about "l always travel with my diary. It"s important to have something senBob.Bob'n'Michael,
| had a bad, bad night. | was in doubt about making the dummy of the new dummy copy. This could create
the desire to switch to brochure designers, which \
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